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For Eo?mm s Day, Joe Kelly
uld have opted to clean his

right have mmmﬁma a bit
ary, given their line of

:m and his mother, Deb-
e Kelly, are the owners of
sh Windew Cleaning in
outh Charleston.

“I got her a new office
hair,” Joe said. :
‘The mother-and-son entre-
yreneurs opened Fish Win-
w Cleaning in March 2010.
;25% started out on D Street,
 but just recently moved into a
t,. ew headquarters at 112 E .

% mﬁ in South Charleston.

. They are local franchisees
?;, St. Louis-based Fish Win-
ow O_mmE:m, which has
een in business for more
than 30 years.

1 “It's the largest §=ao€

Qmmsﬁm company in the

United States, with 250 loca-
mozm ” Debbie said.

' The independently owned

msm operated Fish Window
leaning handles commercial
‘and residential customers,

“4with the bulk of their work
coming from commercial
clients. They handle struc-
tures no higher than three

“Stories.

" “It’s 80 percent ooBEmuEm_
mo percent residential,” she
“said.

Fish Window Cleaning
i ommum a no-contract “frequen-
‘cy cleaning” service, whereby
customers are under no con-
s,mogm_ obligation for long-
“ferm window cleaning

.

ther’s windows, but such a

_m__ <<_==os n_mm__:_m in mc__:_ o_.m_._amﬁo__
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Fish Ensao_z o_mms_sm qmom_._n_e. moved _ao_ a new :mmaacmnma at 112 E St. in South
Charleston. From left are Angela Adkins; cmc_u_m Kelly; Mike Nantell, co-owner and president

and Joe Kelly, no_..esSo_..

say, ‘thank you™ mba MoVe o1l
“It’s the old-fashioned way”
“of doing business, she said.
- But customers usually stay
455 Fish Window Cleaning

‘because of the quality of the

work. And clients can request
how often they would like
their windows cleaned. Fre-

" quency cleaning is mqmnmgm

IRCEE R T

Quincy to mcsasmﬁos They
use the latest techniques in
window cleaning, including
“water-fed poles” that can
reach 50feet. The poles use

. pure, “de-ionized” water.

“You get better cleaning
with de-ionized water,” Joe
said.

ﬁ,rm water itself cleans. It

-leave behind residue on the

windows.

Clean windows are :..:vo?
tant for homeowners and
businesses. People are gener-
ally aware when windows are
dirty. Debbie said studies
have shown that employees
are more productive in work-
places that have clean win-



3

%,

rightens your world’

Mother-and-son business owners Joe Kelly and Debbie
Kelly are local franchisees for Fish Window Cleaning.
They're holding several awards the company has won,
including the 2011 Fish Window Cleaning Rookie of the

Year Award.

important selling point.
- “Spring and fall are big for
residential” customers, she
said. L :
- Fish Window Cleaning
offers its services year round.
~ “We work in rain, snow, hot
and cold — 365 days a year.”
When they became Fish
Window Cleaning franchisees,
the Kellys traveled to St.
Louis for extensive training at
the company’s headquarters.
“During the training, we
went on window cleaning
routes and cleaned windows,”
Debbie said. G
Fish Window Cleaning
offers more than just window

Its trained window cleaners
wear uniforms and are
licensed, bonded and insured.

“We offer free estimates,”
she said. _

Before starting Fish Win-
dow Cleaning, Debbie worked
in human resources fora

local hotel, and Joe worked in’

the mining industry. :
“rd always wanted to own
a business; I did some
research and liked (Fish Win-
dow Cleaning’s) philosophy.”
Her son decided to join her
in the business.
“It’s been fantastic,” Debbie

- gaid. ;

" For more information about




